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Resumo$ SRSXODUL]DomR GR FRQKHFLPHQWR FLHQWt¿FR p D SRQWH GH DFHVVR GD VRFLHGDGH DRV DYDQoRV WpFQLFR
FLHQWt¿FRV 2 GHVD¿R HVWi HP DPSOLDU RV PHLRV FDQDLV H SURFHVVRV GH UHODFLRQDPHQWR H LQIRUPDomR FRP D
VRFLHGDGH H GHFRGL¿FDU RV DVVXQWRV FLHQWt¿FRV SDUD XP IRUPDWR TXH WRUQH R FRQKHFLPHQWR DFHVVtYHO$5HGH
$JULFXOWXUDGH3UHFLVmRGD(PEUDSDWHPXWLOL]DGRHVWUDWpJLDVGHFRPXQLFDomRQDVWUDGLFLRQDLVHQRYDVPtGLDV
FRPRIRUPDGHEXVFDUDDSUR[LPDomRFRPGLYHUVRVS~EOLFRVFRQWULEXLQGRFRPDFRQVWUXomRGHXPDFRQVFLrQFLD
FUtWLFDGDVRFLHGDGHEUDVLOHLUD2REMHWLYRGHVWHDUWLJRpDSUHVHQWDUHDYDOLDURVUHVXOWDGRVGHVWDVHVWUDWpJLDVFRPR
DKRPHSDJHYtGHRVGLGiWLFRVHUHSRUWDJHQVQDPtGLD$GLYXOJDomRGRVUHVXOWDGRVGDVSHVTXLVDVWHPVLGRXPD
IRUPDH¿FLHQWHGDHTXLSHGRSURMHWRDSUR[LPDUVHGDVRFLHGDGHPRVWUDQGRDJHUDomRGHFRQKHFLPHQWRHP$3
IHLWDQR3DtVSHOD(PEUDSDHVHXVSDUFHLURV&RQWULEXLFRPRIRUWDOHFLPHQWRHGLYXOJDomRGRFRQFHLWRGH$3FRPR
ferramenta gerencial para produtores e provedores de serviços e também é uma forma de prestação de contas à 
sociedade, indicando o destino dos recursos alocados para pesquisa.
Palavras-chaveFRPXQLFDomRFLHQWt¿FDWUDQVIHUrQFLDGHWHFQRORJLD*RRJOH$QDO\WLFV<RXWXEHQRYDVPtGLDV
EVALUATION OF STRATEGIES FOR SCIENTIFIC COMMUNICATION OF EMBRAPA’S PRECISION 
AGRICULTURE RESEARCH NETWORK
Abstract6FLHQWLÀFNQRZOHGJHSRSXODUL]DWLRQLVWKHZD\WRWKHVRFLHW\DFFHVVWHFKQLFDOVFLHQWLÀFDGYDQFHV7KHFKDOOHQJHLVWRLQFUHDVHWKHPHDQVFKDQQHOVDQGSURFHVVHVRILQIRUPDWLRQDQGUHODWLRQVKLSZLWKVRFLHW\DQGGHFRGHVFLHQWLÀFLVVXHVLQWRDIRUPDWWKDWPDNHVNQRZOHGJHDFFHVVLEOH7KH(PEUDSD·V3UHFLVLRQ$JULFXOWXUH1HWZRUNKDVEHHQXVHGVFLHQWLÀFFRPPXQLFDWLRQVWUDWHJLHVDWWKHWUDGLWLRQDODQGQHZPHGLDDVDZD\RIDSSURDFKZLWKYDULRXVVWDNHKROGHUVFRQWULEXWLQJWRWKHFRQVWUXFWLRQRIDFULWLFDOFRQVFLHQFHRI%UD]LOLDQVRFLHW\7KHDLPRIWKLVSDSHULVWRSUHVHQWDQGHYDOXDWHWKHUHVXOWVRIWKHVHVWUDWHJLHVLQVFLHQWLÀFFRPPXQLFDWLRQVXFKDVWKHZHEVLWHHGXFDWLRQDOYLGHRVDQGPHGLDUHSRUWV7KHUHOHDVHRIUHVHDUFKUHVXOWVKDVEHHQDQHIÀFLHQWZD\RIWKHSURMHFWWHDPDSSURDFKWKHVRFLHW\E\VKRZLQJWKHJHQHUDWLRQRI3$NQRZOHGJHLQPDGHLQWKHFRXQWU\E\(PEUDSDDQGSDUWQHUV,WFDQFRQWULEXWHWRWKHVWUHQJWKHQLQJDQGSURPRWLRQRIWKHFRQFHSWRI$3DVDPDQDJHPHQWWRROIRUSURGXFHUVDQGVHUYLFHSURYLGHUV,WLVDOVRDIRUPRIDFFRXQWDELOLW\WRVRFLHW\LQGLFDWLQJWKHGHVWLQDWLRQRIWKHÀQDQFLDOUHVRXUFHV
Keywords: VFLHQWLÀFFRPPXQLFDWLRQWHFKQRORJLFDOWUDQVIHU*RRJOH$QDO\WLFV<RXWXEHQHZPLGLD
1. Introdução
A comunicação contribui para a popularização da ciência, se tornando a porta de acesso da sociedade 
DRVDYDQoRVWpFQLFRVFLHQWt¿FRVREWLGRVQRVODERUDWyULRVHFDPSRVH[SHULPHQWDLVGRVFHQWURVGHSHVTXLVDHXQL-
YHUVLGDGHVOHYDQGRDRDSURIXQGDPHQWRGDFRQVFLrQFLDS~EOLFDVREUHRYDORUGDFLrQFLD3DUDWDQWRpQHFHVViULR
WRUQDUS~EOLFRFRPRHVWHVFRQKHFLPHQWRVHVXDVDSOLFDo}HVWHPLPSDFWRQRDPELHQWHRXQDYLGDFRWLGLDQD$5HGH
$JULFXOWXUDGH3UHFLVmR$3GD(PEUDSDWHPWUDEDOKDGRQDFRQVROLGDomRGRFRQFHLWRGHTXHD$3pXPDSRVWXUD
gerencial que leva em conta a variabilidade espacial da propriedade para maximizar o retorno econômico e mini-
mizar riscos de dano ao meio ambiente (Inamasu et al., 2011). 
&RPRIRUPDGHUHIRUoDUDSHUFHSomRS~EOLFDGHVWHFRQFHLWRGD$JULFXOWXUDGH3UHFLVmR)UDJDOOH	)RQVH-
FD-~QLRUSURSXVHUDPDXWLOL]DomRGHYiULDVIHUUDPHQWDVGHFRPXQLFDomRFRPRHVWUDWpJLDGHDSUR[LPDomR
HUHODFLRQDPHQWRFRPRVS~EOLFRV$VIHUUDPHQWDVSDUDFRPXQLFDomRGD5HGH$3LQGLFDGDVLQFOXtDPDYHLFXODomR
GHPDWpULDVQDPtGLDDSUHVHQWDomRGHUHVXOWDGRVHPIHLUDVHH[SRVLo}HVDJURSHFXiULDVGLVWULEXLomRGHPDWHULDO
LQVWLWXFLRQDOGLYXOJDomRGHYtGHRVQR<RXWXEHHFULDomRGHXPVLWHSUySULRGD5HGH
$VRUJDQL]Do}HVGHHQVLQRHSHVTXLVDWrPXWLOL]DGRFDGDYH]PDLVDLQWHUQHWFRPRRYHtFXORSDUDDGLYXO-
JDomRGRVUHVXOWDGRVGHSHVTXLVDFRPSDUWLOKDPHQWRGHFRQKHFLPHQWRHFULDomRGHUHGHVGHUHODFLRQDPHQWR*UH-
HQKRZHWDOHHQJDMDPHQWRGHVHXVS~EOLFRV8PGDVIRUPDVGHEXVFDURDSHUIHLoRDPHQWRGRXVRGHVtWLRVH
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SiJLQDVGDLQWHUQHWSRGHVHUSRUPHLRGDPHGLomRFROHWDHDQiOLVHGRVGDGRVGHQDYHJDomR3DUDHVWH¿PH[LVWHP
VRIWZDUHVGHDQiOLVHGD:HEFRPRR*RRJOH$QDO\WLFVTXHSHUPLWHPWUDGX]LUHPPpWULFDVDDWLYLGDGHHVSHFt¿FD
HPXPVLWH/HGIRUG	7\OHU9tGHRVHGXFDWLYRVMiYrPVHQGRXWLOL]DGRKiPXLWRWHPSRHFRPHYROXomR
tecnológica de equipamentos e softwares a facilidade para criá-los está cada vez maior. A publicação, acesso e 
DEUDQJrQFLDGDGLYXOJDomRGRVYtGHRVDXPHQWDUDPPXLWRDSDUWLUGHFRPDFULDomRGR<RXWXEHXPDMDQHOD
GDQRYDJHUDomR:HETXHSRGHVHUXVDGRFRPRH¿FLHQWHIHUUDPHQWDGHHQVLQR*UHHQKRZHWDO-RQHV
	&XWKUHOO&RQHFWLYLGDGHUHGHVVLVWHPDVGHFRPXQLFDomRPyYHOHDFRQYHUJrQFLDGLJLWDOHQWUHWHOHIRQH
internet, rádio e TV estão mudando as estratégias e ferramentas de comunicação. 
Os canais de comunicação especializados ou segmentados são a alternativa da sociedade para entrarem 
HPFRQWDWRFRPDFLrQFLDHFRQVHTXHQWHPHQWHVHXVSURGXWRVHSURSRVWDV3RULVVRSDUDTXHDGLYXOJDomRFLHQWt-
¿FDRFRUUDGHIRUPDH¿FLHQWHpHVVHQFLDOTXHDVLQIRUPDo}HVVHMDPWUDQVPLWLGDVGHIRUPDFODUDVLPSOHVGLUHWD
HGHIiFLOHQWHQGLPHQWRSDUDTXHVHWRUQHPDFHVVtYHLVDRJUDQGHS~EOLFR1HVWHDVSHFWRRMRUQDOLVPRFLHQWt¿FR
H[HUFHLPSRUWDQWHSDSHOQDGHFRGL¿FDomRGRVDVVXQWRVFLHQWt¿FRVSDUDXPDOLQJXDJHPTXHWRUQHRFRQKHFLPHQWR
DFHVVtYHODRVGHPDLVS~EOLFRV$GHRGDWR$GLYXOJDomRGRVDYDQoRVWpFQLFRFLHQWt¿FRVHVHXVGRVLPSDFWRV
HFRQ{PLFRVVRFLDLVHDPELHQWDLVWDQWRSRUSHVTXLVDGRUHVFRPRSRUMRUQDOLVWDVFLHQWt¿FRVSRGHPFRQWULEXLUGH
IRUPDGHFLVLYDSDUDDFRQVWUXomRGHXPDFRQVFLrQFLDFUtWLFDGDVRFLHGDGHEUDVLOHLUD$VVLPRMRUQDOLVPRFLHQWt¿FR
SRGHH[HUFHURSDSHOGHIDFLOLWDGRUQDFRQVWUXomRGDFLGDGDQLD2OLYHLUD2REMHWLYRGHVWHWUDEDOKRpRGH
DSUHVHQWDUHDYDOLDURVUHVXOWDGRVGDVHVWUDWpJLDVGHGLYXOJDomRFLHQWt¿FDDGRWDGDVSHOD5HGH$3
2. Material e Métodos
(PDEULOGH IRL ODQoDGR VLWHSUySULRGD5HGH$3 KWWSZZZHPEUDSDEUDJULFXOWXUDGHSUHFLVDR
$KRPHSDJHIRLHVWUXWXUDGDHRUJDQL]DGDFRPEDVHQRVHUYLGRUGHDSOLFDomR=RSH3ORQH3\WKRQ
3ORQHpXPVLVWHPDGHJHVWmRGHFRQWH~GR&06&RQWHQWPDQDJHPHQWV\VWHPDFHVVDGRYLDEURZVHU0F.D\
2004). 
$IHUUDPHQWDGLJLWDO*RRJOH$QDO\WLFV&OLIWRQIRLXWLOL]DGDSDUDPRQLWRUDURVLWHHIRUQHFHURV
UHJLVWURVGDVQDYHJDo}HV3RUPHLRGHXPFyGLJRIRQWHJUDWXLWRHLQVWDODGRQRVLWHIRLSRVVtYHOROHYDQWDPHQWRGH
LQIRUPDo}HVVREUHRSHU¿OGRVYLVLWDQWHVHJHUDomRGHUHODWyULRVVREUHRFRQWH~GRSHVTXLVDGRGHQWURGDSiJLQD
3DUDGLYXOJDURVUHVXOWDGRVHFRQFHLWRVGD$3IRUDPFULDGRVYtGHRVSDUDDLQWHUQHW(VVHVYtGHRVUH~QHPGHSRL-
PHQWRVGHHVSHFLDOLVWDVPHPEURVGRSURMHWRHSDUFHLURVH[WHUQRVVREUHWHPDVGD$3HWDPEpPVREUHDVGLIHUHQWHV
FXOWXUDVSHVTXLVDGDVFRPRPLOKRVRMDDOJRGmRDUUR]FDQDVLOYLFXOWXUDSrVVHJRPDomHVLVWHPDGHLQWHJUDomR
ODYRXUDSHFXiULD$SDUWLUGHHQWUHYLVWDVFRPRVHVSHFLDOLVWDVIRUDPHGLWDGRVRVYtGHRVFRPGXUDomRHQWUHH
PLQXWLOL]DQGRRVRIWZDUH$GREH3UHPLHUH3UR&63DUDGLYXOJDURVYtGHRVGLGiWLFRVGD5HGH$3IRLXWLOL]DGR
RVHUYLoRJUDWXLWRGHSXEOLFDomRGHYtGHRV<RXWXEH(PIRLODQoDGRRFDQDOGHYtGHRVKWWSZZZ
\RXWXEHFRPUHGHDSYLGHRVSXQRTXDOHVWmRUHXQLGRVYtGHRV$YHLFXODomRGHPDWpULDVQDPtGLDMRUQDLV
UiGLRUHYLVWDVWHOHYLVmRLQWHUQHWWHPVLGRHVWLPXODGDSRUPHLRGRV1~FOHRVGH&RPXQLFDomR2UJDQL]DFLRQDOGDV
8QLGDGHVGD(PEUDSDSDUWLFLSDQWHVGD5HGH$3
3. Resultados e Discussão
$SiJLQDGRSURMHWRWHPVHUYLGRSDUDSURYHUPHLRVHOHWU{QLFRVGHDFHVVRGRVXVXiULRVH[WHUQRVSDUDDWXD-
OL]DomRGHGDGRV(VWDDWLYLGDGHHVWiDSRLDQGRDH[HFXomRGRSURMHWRWDQWRQDGLVVHPLQDomRGDVLQIRUPDo}HVJHUD-
GDVSDUDRS~EOLFRH[WHUQRTXDQWRQDJHVWmRGDVDWLYLGDGHVHLQWHUDomRHQWUHRVPHPEURVGDHTXLSH'HVVHPRGR
DKRPHSDJHWHPIHLWRDVRFLDOL]DomRGRVFRQKHFLPHQWRVJHUDGRVDSDUWLUGHVWHSURMHWRGHSHVTXLVDEHPFRPRD
GLVSRQLELOL]DomRGHLQIRUPDo}HVMiH[LVWHQWHVHPSXEOLFDo}HVHVLWHVUHIHUHQWHVjWHPiWLFD$33DUDDOFDQoDUJUDQGH
S~EOLFRHVWmRVHQGRLPSOHPHQWDGDVDo}HVGHGLYXOJDomRGRVLWHHGD5HGH$33HUDQWHLVVRRGHVHQYROYLPHQWR
GDSiJLQDGDZHEFRQVWLWXLVHFRPRLPSRUWDQWHYHtFXORGHGLIXVmRGRFRQKHFLPHQWRWRUQDQGRRDFHVVtYHODXP
JUDQGHQ~PHURGHSHVVRDVHDX[LOLDQGRDVDo}HVGRVSHVTXLVDGRUHVHQYROYLGRVQRSURMHWR&RPEDVHQRVUHODWyULRV
gerados pelo Google Analytics, observa-se que site da Rede AP entre o lançamento, abril de 2010, até setembro de 
UHFHEHXPDLVGHPLODFHVVRVFRPFHUFDGHPLOYLVXDOL]Do}HVGHSiJLQDV7DEHOD$WpVHWHPEURGH
2014 o total de visitantes foi de 54,4 mil, sendo que cerca de 26% destes retornaram ao site. Cada visitante visuali-
zou em média 3,1 páginas por visita. Interessante também destacar o crescimento na procura pelo site desde o seu 
ODQoDPHQWRDWpDSUHVHQWHGDWDXPDYH]TXHRQ~PHURGHYLVLWDQWHVVDOWRXGHPLOQRSULPHLURDQRSDUDFHUFDGH
PLOQRTXDUWRDQRGHDYDOLDomR,VVRLQGLFDTXHRFRQWH~GRTXHHVWiVHQGRODQoDGRWHPDWLQJLGRjVH[SHFWDWLYDV
SRLVDSURFXUDSHORVLWHWHPVLGRFUHVFHQWHQRSHUtRGRDQDOLVDGR
1HVWHVUHODWyULRVWDPEpPIRLSRVVtYHOGHWHFWDUDRULJHPGRVDFHVVRV$7DEHODLQGLFDTXHR%UDVLOp
QDWXUDOPHQWHDRULJHPGDPDLRULDGRVDFHVVRV3RUpPREVHUYDVHTXHYLVLWDQWHVGRV(8$3RUWXJDO3DUDJXDL
Colômbia e Argentina também acessaram o site. Estas visitas ocorreram, apesar da maioria das páginas estarem em
siagro-2014.indb   688 16/12/14   18:40
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SRUWXJXrVKDYHQGRDSHQDVXPUHVXPRHPHVSDQKROKWWSZZZPDFURSURJUDPDFQSWLDHPEUDSDEU
UHGHDSUHGGHLQYHVWLJDFLRQHQDJULFXOWXUDGHSUHFLVLRQHRXWURHPLQJOrVKWWSZZZPDFURSURJUD-
PDFQSWLDHPEUDSDEUUHGHDSHQJOLVKYHUVLRQ&RPUHODomRDRVHVWDGRVEUDVLOHLURV6mR3DXOROLGHUD
RVDFHVVRVVHJXLGRSRU56350*H*27DEHOD,QWHUHVVDQWHGHVWDFDUTXHWRGRVRVRXWURVHVWDGRV
também acessaram as páginas da Rede AP.
Tabela 1. Visitas à página da Rede AP (entre abril/10 e setembro/2014).
Ano Visitas Visitantes Acessos Páginas/ 
visita
Tempo 
médio (min)
Novas 
visitas (%)
5HMHLomR
2010 2.263 1.612  4,11 3:02 70,2 55,9
2011 6.229   3,56 2:32  62,2
2012 23.550 16.953  3,60 4:16 71,2 
2013 26.011 20.143 72.690 2,79 03:16 76,5 64,6
2014 14.343   2,61 2:47 77,3 66,4
Total 72.396  226.326 3,13 3:25 74,2 62,4
$)LJXUD$LOXVWUDRQ~PHURGHUHSRUWDJHQVQDPtGLDMRUQDLVUiGLRUHYLVWDVWHOHYLVmRLQWHUQHWHQWUH
H1RSHUtRGRIRUDPSXEOLFDGDVPDLVGHUHSRUWDJHQVQDPtGLDFRPUHIHUrQFLDVDRVWUDEDOKRVGH-
VHQYROYLGRVSHODHTXLSHGHSHVTXLVD2EVHUYDVHTXHKRXYHDXPHQWRVLJQL¿FDWLYRGHVGHRDQRGHTXDQGR
RLWRQRWtFLDVGDDSURYDomRGRSURMHWRIRUDPSXEOLFDGDVDWpR¿QDOGHTXDQGRD5HGHHVWDYDHPSOHQRIXQFLR-
QDPHQWRHFRQVROLGDGDHQRWtFLDVIRUDPSXEOLFDGDV$WpRPRPHQWRVHWHPEURROHYDQWDPHQWRLQGLFRX
TXHIRUDPSXEOLFDGDVRXWUDVQRWtFLDV$VQRWtFLDVJHUDGDVGHVGHRLQtFLRGD5HGH$3DWpRPRPHQWRVRPDP
UHSRUWDJHQV2VUHVXOWDGRVLQGLFDPTXHFRPDFRQVROLGDomRGDVDo}HVGHSHVTXLVDGD5HGH$3QRSHUtRGRGR
SURMHWRKRXYHPDLRUJHUDomRGHUHVXOWDGRVHFRQVHTXHQWHPHQWHDGLYXOJDomRDFRPSDQKRXHVWHFUHVFLPHQWR
7DEHOD  3DtVHV H HVWDGRV EUDVLOHLURV GH RULJHP GDV YLVLWDV j SiJLQD GD 5HGH$3 HQWUH DEULO H
setembro/2014).
3DtVWHUULWyULR Visitas % de Visitas Estados Brasileiros Visitas %de Visitas
1. Brasil 64.669  1. São Paulo  27,9
2. (VWDGRV8QLGRV 1.515 2,1 2. Rio Grande do Sul 9.371 14,5
3. Portugal 1.442 2,0 3. Paraná 6.957 
4. 1mRLGHQWL¿FDGRV 935 1,3 4. 0LQDV*HUDLV  9,1
5. Paraguai 451 0,6 5. Goiás  4,4
6. Colômbia 392 0,5 6. 0DWR*URVVR 2.641 4,1
7. Argentina 329 0,5 7. Distrito Federal 2.325 3,6
 0RoDPELTXH  0,3  0DWR*URVVRGR6XO 2.220 3,4
9. (VSDQKD  0,3 9. Santa Catarina 2.162 3,3
10. ËQGLD 153 0,2 10. 5LRGH-DQHLUR 1.955 3,0
$VPtGLDVVRFLDLVSRGHPDSUR[LPDUDFLrQFLDGRS~EOLFRIDFLOLWDQGRDDSURSULDomRGDVLGHLDV1RFRQ-
WH[WRHPTXHFDGDYH]PDLVLQWHUQDXWDVSUHIHUHPYHUYtGHRVDOHUWH[WRVQDLQWHUQHWHVWHVVmRFRQVLGHUDGRVXPD
ERDHVWUDWpJLDSDUDPDLRUFDSLODULGDGHFRPRVS~EOLFRV2VDFHVVRVDRVYtGHRVGD5HGH$3KWWSZZZ\RXWXEH
FRPUHGHDSYLGHRVSXFRPSURYDPDSUHIHUrQFLDGRS~EOLFR2IRUPDWRGHVWHVYtGHRVVREUHRVFRQFHLWRVGH$3
SURYDYHOPHQWHVmRPDLVDPLJiYHLVSDUDRUHFHSWRUTXHRVYtGHRVWpFQLFRVGHPDLRUGXUDomR2DOWRQ~PHURGH
YLVXDOL]Do}HVFHUFDGHPLOFRQ¿UPDPLVVR)LJXUD%$SURFXUDSHORVYtGHRVWHPVLGRFUHVFHQWHFRQ¿U-
PDQGRVHUHVWDXPDH¿FLHQWHHVWUDWpJLDGHFRPXQLFDomRFRQIRUPHMiKDYLDVLGRLQGLFDGRSRU*UHHQKRZHWDO
H-RQHV	&XWKUHOO$OpPGLVVRRDFHVVRDRVYtGHRVSRGHIRUQHFHUDLQGDRXWUDVLQIRUPDo}HVVREUH
RLQWHUHVVHGRS~EOLFRQRVWHPDVDSUHVHQWDGRV(VWDLQIRUPDomRSRGHUiDLQGDGLUHFLRQDUDo}HVIXWXUDVGHSHVTXLVD
e de comunicação em AP.
4. Conclusões
$GLYXOJDomRGRVUHVXOWDGRVGDVSHVTXLVDVWHPVLGRXPDIRUPDH¿FLHQWHGDHTXLSHGRSURMHWRDSUR[LPDU
VHGDVRFLHGDGHPRVWUDQGRDJHUDomRGHFRQKHFLPHQWRHP$3IHLWDQR3DtVSHOD(PEUDSDHVHXVSDUFHLURV&RQWUL-
bui com o fortalecimento e divulgação do conceito de AP como ferramenta gerencial para produtores e provedores 
de serviços e também é uma forma de prestação de contas à sociedade, indicando o destino dos recursos alocados 
para pesquisa.
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)LJXUD1~PHURGHUHSRUWDJHQVQDPtGLDVREUHD5HGH$3$HQ~PHURGHDFHVVRVDRVYtGHRVGD5HGH
$3QR<RXWXEH%
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